Mitsubishi Materials Corporation revises a part of FY2023 Strategy.
Improve efficiency and profitability to put the Company on a growth
trajectory and achieve the initial target on or after FY2024.

IR Management Briefing

Naoki Ono (hereinafter referred to as “Ono”) : Thank you for taking time to attend the briefing today. Once
again, this year, Mitsubishi Materials Corporation (hereinafter referred to as “the Company”) is holding this
management briefing remotely based on the current situation.

Even though the briefing is held remotely, | hope this will be an active session. Now, | will start the briefing
according to the materials provided.

Results for FY2021 (compared with the previous year results)

1. Summary
Of Financial Resulls

Results for FY2021 (compared with the previous year results)
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Comparison With the Previous Year Results
Net sales : Decreased overall (with higher net sales in the Metals Business, and lower net sales in the Other
Businesses).
Operating profit : Decreased overall (with flat YoY operating profits in the Metals Business and the Environment &
Energy Business, and lower operating profits in the Other Businesses).
Ordinary profit : Decreased due to a decrease in operating profits.
Profit (loss)* : Increased due to an improvement in extraordinary income (loss), etc., thereby offsetting a decrease
in ordinary profit.
: FY2020 FY2021 Change
(Unit: billion yen) Results (a) Results (b) (b)-(2)
Net sales : 1,516.1 1,485.1 -30.9
Operating profit 37.9 26.5 -11.3
Ordinary profit 49.6 44.5 -5.0
Profit (loss)* -72.8 24.4 97.2
Net income per share (yen) -556.34 186.71 743.05
Dividends per share (yen) 80 50 -30
Exchange rate (USD/Yen) 109 yen 106 yen -3 yen
Copper price (LME) 266¢/lb 312¢/lb 46¢/Ib

*Profit (loss) attributable to owners 6f parent

3 /. MITSUBISHI MATERIALS
e

Firstly, this is a summary of the Company’s financial results, which was released on May 14, 2021. This is the
results for FY 2021 compared with the previous fiscal year. Overall, the demand dropped significantly,
especially in the automotive industry from the first to the second quarter, with the second quarter being the
bottom.

The trend began to recover at a considerable speed since the beginning of the third quarter.
Under such circumstances, as stated in the operating profit section, many of the Company’s businesses saw a

decrease in operating profits throughout the year. However, the Metals Business and the Environment &
Energy Business maintained operating profit at the same level as the previous fiscal year.



In addition, due to the large amount of the dividends from the copper mine in the Metals Business and other
reasons, operating profit was decreased by more than 10.0 billion yen compared to the previous fiscal year,
but ordinary profit was only decreased by 5.0 billion yen. Based on this decline in profits, the Company has
decided to pay a dividend of 50 yen per share.

Results for FY2021 (vs. Previous Forecasts on February 9, 2021)

1. Summary
Of Financial Results

Results for FY2021 (vs. Previous Forecasts on February 9, 2021)
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Comparison With the Previous Forecast
Net sales : Increased overall (with higher net sales in the Advanced Products, the Metalworking Solutions, and
the Metals Business).
Operating profit : Increased overall (with lower operating profits in the Cement Business, and higher operating profits
in the Other Businesses).
Ordinary profit : Increased due to an increase in operating profit.
Profit (loss)* : Increased due to an increase in ordinary profit.
Dividend : Expected 50 yen per share (an increase of 10 yen from the previous forecast as of February 9,
2021).
e FY2021
i hilli Previous forecast (a)
(Unit: billion'yen) {announced on February 9, Results (b)
2021)
Net sales 1,460.0 1,485.1 251
Operating profit 15.0 26.5 11.5
Ordinary profit 32.0 44.5 12.5
Profit (loss)* 10.0 24.4 14.4
Net income per share (yen) 76.5 186.71 110.21 |
: Dividends per share (yen) 40 50 10
Exchange rate (USD/Yen) 106 yen 106 yen Oyen
Copper price (LME) 291¢/1b 312¢/1b 21¢/Ib '

4"‘ Profit (loss) attributable to owners of parent
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This is a comparison with the forecasts announced on February 9th. | will skip this part due to the time
constraints.



Earnings Forecast for FY2022 (vs. FY2021 Results)

Earnings Forecast for FY2022 (vs. FY2021 Results)
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Comparison With FY2021 Results

Net sales : Overall increased (with lower net sales in the Cement Business and the Environment & Energy
Business, and higher net sales in the Other Businesses).

Operating profit : Overall increased (with lower operating profits in the Metals Business and the Environment & Energy
Business, and higher operating profits in the Other Businesses).

Ordinary profit : Decreased (with higher operating profits and lower dividends from copper mining related company,
etc).

Profit (loss)* : Decreased (with a decrease in ordinary profits).

Dividend : Minimum of 50 yen per share (and making expeditious allotments of funds, including share buybacks

and additional dividends, etc.).

—— o o Snre
Net sales : 1,485.1 1,620.0 134.9
| Operating profit | 26.5 35.0 8.5 |
| Ordinary profit | 44.5 37.0 -7.5 |
' Profit (loss)* 24.4| 20.0 -4.4 |
" Net income per share (yen) 186,71 152,99 -33.72 |
| Dividends per share (yen) i 50 50 _ |
Exchange rate (USD/Yen) 106 yen 110 yen 4 yen
. Copper price (LME) | 3124¢/lb 345¢/lb 33¢/Ib
*Profit (loss) attributable to owners of parent
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This is the earnings forecast for the current fiscal year. As you can see, the operating profit is forecasted to
increase by 8.5 billion yen compared to the previous fiscal year. As you can see in the comments at the top of
the slide, the Company forecasts increases in operating profit in the areas such as the Advanced Products, the
Metalworking Solutions Business and the Cement Business, expecting an increase of 18.0 billion yen in total
of three business segments for operating profit.

On the other hand, unfortunately, the Company forecasts a decline in operating profit in the areas such as the
Metals Business and the Environment & Energy Business. Regarding the Metals Business, the major cause is
a significant deterioration of so-called TC / RC environment. The Environment & Energy Business is also
partially affected by business restructuring, as well as large scale equipment inspections with geothermal
energy. As a result, the operating profit is expected to increase by only 8.5 billion yen.

On the other hand, the ordinary profit is expected to decrease due to the large impact of the decline in
dividends from mines. The decrease in mine dividends is due to the fact that the repayment of the cost of the
so-called construction work at the mine in which the Company invested will come first.

Under such circumstances, the Company forecasts profit (loss) of 20.0 billion yen and a dividend of 50 yen per
share, which is the same as the previous fiscal year.



Optimization of Business Portfolio

2. Progress of Medium-term
Management Strategy

<Group-wide Policy>
imi 1 1 rtf H # Optimization of Business Portfolio
Opt‘mlzatlon Of BUSIness Po OIIO » Comprehensive efforts to increase business competitiveness
=Manufacturing excellence, quality management and digital transformation sirateg
= Creation of new products and businesses
=R&D and marketing strategy
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- i c i Stands for "in-house company”

Reformation of business structure ¢ LG OOl DI BUSeES

®Launch of E-scrap Sampling Center in ®Started operations of Wasabizawa

® Establishment of the Netherlands e Geothermal Power Plant
Technical Centers ®Stake acquisition in Mantoverde ® Started construction of geothermal
® Acquisition of Luvata e Making Mitsubishi copper mine Joint development and wg:taf power plapls .
#® Absorption-type merger Hitachi Tools as a wholly ®Establishment of Mining & Metallurgy of LiB recycling ®Establishment of a biogas business
of Mitsubishi Shindoh owned subsidiary Laboralaries technology company

I
Advanced Products C :::’m?‘ Sohutions Metals Business C | Cement Business © ] Environment & Energy Business C Structural improvemants
I

Leader in ' Leader in domestic and & Raforn) of bnsiness struchre

- I ® Driving force of resource-recycling systems improviment
Globa Firs: Suppler e B amalng | | Sovread o | ® Leading company i ectherme & Wetision o v
business | technologus o RO A
£ ! ! Environmental Renewable [ Sinered paris
Copper & coppar allay wl’-l',' Cemented carblde Mining & smalting 1 o Cament I recycling o energy pa

| o e Aluminum Business /
Electronic mst

polycrystal
Jnd | Lcnu_ EIL'J\ e

20., Ltd. commenced

Mitsubishi Aluminum Co., Ltd. Group is implementing measures for

structural improvements (e.g. “increasing cost competitiveness”, "Business
selection and concentration”).
® Jlanuary, 2021  Transfer of shares of a subsidiary in China
completed.
® April, 2021 Transfer of shares of TACHIBANA METAL MFG Co., Ltd.
completed.
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From here on, | will briefly explain the Company’s efforts on Medium-term Management Strategy so far. Three
points are mentioned as a Group-wide Policy in a box at the top of the slide.

The first point is the optimization of business portfolio.

First, | will start with the Cement Business. The Company signed the final contract in September last year and
is finally proceeding with the integration of Ube Industries, Ltd.s’ cement business and the Company’s
cement-related business in April 2022. We will establish a newly integrated company in April 2022.

The second part is about the Sintered parts business, as shown on the far right of the table in the middle of the
slide, the Company has positioned it as a business that requires structural improvements. The Company
completed the transfer of shares of Diamet Corporation at the beginning of December last year.

The third is about Dia Consultants Co., Ltd. which belongs to the Environment & Energy Business. Dia
Consultants Co., Ltd. is a civil engineering and geological consultant firm and the Company has decided to
transfer the company’s shares based on the view that little synergy effect would be expected with the
Company and that they can develop better this way in the consulting industry. The Company plans to proceed
toward the final closing.

The fourth is the Environment & Energy Business again. September last year, a new plant started operations,
which conducts biogasification of food waste.

The fifth part is the Aluminum business related sector. Since this business also requires structural
improvements, the Company has been proceeding with improvement of business structures, strengthening of
cost competitiveness and at the same time, also has been transferring some domestic and overseas
subsidiaries.



Basic policy and transition on Strategic Holdings

2. Progress of Madium-term
Management Strategy

=

Basic policy and transition on Strategic Holdings
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m Basic policy on Strategic Holdings

v" The Company shall not acquire or hold Strategic Holdings unless doing so is necessary for
the purpose of its business strategy.

v With regard to the Strategic Holdings, appropriateness of such holdings shall be
specifically reviewed and examined at a meeting of the Board of Directors on an annual
basis. As a result of such reviews and examinations, the Company will reduce any
Strategic Holdings if it is not deemed to be necessary to hold such holdings.

m Changes in Number of Strategic Holdings

Changes in Number of listed Strategic Holdings Percentage of Strategic Holdings in consolidated net assets

228.5

67 64 62.4 Sales amount

- 30% 165.0
53
3 Number of 117.1 119.5
strategic holdings 23%
20%

19.7 19%

0.1 2.5

Amount recorded on the balance sheet (billion yen)

Sales amount of Jisted stock (billion yen) —— Against consolidated net assets (%)
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Regarding the status of strategic holdings, the holding policy is as stated on the slide. Basically, the Company
is reducing the number of shares by not acquiring or holding new shares other than those purely for

investment purposes. This status is shown in the two graphs at the bottom of the slide.

The left graph shows the number of listed stocks held. It looks like this since there was no decrease in the
number of stocks sold when only some were sold. But the total amount of listed stock sold was 62.4 billon yen

in the previous fiscal year.

On the other hand, the ratio of strategic holdings in net assets, which is shown in this graph looks like this
since it is affected by stock price, have currently reduced to 19%, and the Company’s policy is to reduce it

further.



21 MMDX Themes and Key Perspectives

2. Progress of Medium-term
Management Strategy

21 MMDX* Themes and Key Perspectives

*MMDX : Mitsubishi Material Digital Business Transportation Manufactur
Summary of MMDX Themes As of April 2021

Metalworking €
DX

Products C
DX

Product-based business
Advanced

Business Digital Transformation

Recycling-Based
Business

Advancement of
Manufacturing Excellence
(Including digital
technology utilization for
process-oriented
businesses)

Key Operations

Data Infrastructure

Operational Efficiency

Human Resource Base

*+2 MI : Market intelligence

1. MI™ ; Digital customer touch points

2. MI™ @ Utilization of market information
3. Ability to propose solutions

4., Demand and supply management

5. Improvement of customer touch paints

6. Supply chain integration

7 . Advance development and production data
utilization

8. Income platform

9. Companywide standardization

10. Strengthening E-Scrap processing

11. Environmental recycling digital transformation
12. Security and safety

13. Maintenance

14. Advance procurement

15. Digital transformation of the Central Research
Institute

16. ERP

17. Upgrading of business administration
18. Data infrastructure and utilization
19. Operational efficiency

20. Talent management

21. Digital transformation talent development and
literacy improvement

<Group-wide Policy>
# Optimization of Business Portfolio
» Comprehensive effors to Increase business competitiveness
ing llence, quality nt and digital transformation strategies
# Creation of new products and businesses
=RA&D and marketing strategy

Key Points for Implementing Measures

* Review the entire business processes with a focus on “getting closer to customers”.
= Create a foundation for catching up with competitors and winning on a global scale.
+ Strengthen the management foundation through safety and security, enhanced business

management, and increased efficiency.

Theme and Key Perspectives for MMDX

v Direction the Company aims at through digital transformation

Strengthen market observation
and customer touch points to

:

H

;

i A leading company
provide products and services '

H

L]

i

i

H

that offers value-added

that enhance value for the customer. i
products and services

£ Manufacturing and sales coordination of IT and OT

- o | digital transformation,

i o"‘b | Corporate/in-nouse and affiliates coordination, etc..
Y

Erhancomant of aurtome:

)
increasing management decisinn making spoed
Current :
! Prompt decision making and
1 implementation Lsing real-time client and
1 internal/extemal data, L

Management decision making speed

Human Resources and
Organizationsl Culture

Data Infrastructure

® Make appropriate addition, integration and elimination of MMOX themes in response to the changes in the business environment and the progress

of each theme.

® Under the MMDX plan, the company plans more than 40 billion yen investmeant over six years starting from FY2021 ta FY2026.

9 Developing 100s of digital human resources, including business and system-related digital transformation leaders and data scientists, through "\ MITSUBiSHI MATER[A LS
MMDX implementation. “

This is related to the DX (digital transformation). The Company launched the Digital Transformation
Management Office in the previous fiscal year and decided on 21 themes that should be prioritized in the first
half of the FY2022. Those are listed on the left side of the slide, in the order of 1 to 21.

Some are classified as “Business Digital Transformation”. It means about half of themes are directly connected
to the business itself. The Company has identified the following, "Advancement of manufacturing excellence”,
strengthening of "Key operations" and "Data infrastructure", which are to promote sophistication of business
management. Although it is called DX, since it is people who are the ones responsible for it, strengthening of
"Human resources base" such as talent management and educational measures are also included in the

theme.

As you can see on the right side of the slide, especially in the business field, the Company strives to
strengthen customer contact points or process coordination in the value chain within the business. At the same
time, the Company strives to speed up the management as a whole. Underpinning this is the development of a
“Data infrastructure” and “Human resources and organization culture”.



Master Schedule of the Entire MMDX

2. Progress of Medium-term
Management Strategy

Digital Transformation Strategy : Master Schedule of the Entire MMDX

Product-based
business
(Metalworking

Solutions and
Advanced Products)

Recycling-Basad

Transformation

Business

Manufacturing
Digital
transformation

Data
infrastructure/

Business
Administration

Operational
Efficiency
DX talent

deveiopment
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Stage 1
FY2021 FY2022 FY2023

First half Second half First half Second half First half Second half

Initial stage of MMDX implementation
¥ First, create a strategy to catch-up and a foundation to surpass
competitors

s

infrastructure, and business administration

* Implementation of measures to realize the medium-term management strategy of each

* Strengthening customer touch points, process coordination and enhancing global

cooperation

+ Building a foundation for the recycling business

* Implement digital transformation to achieve the goals of safety and security,
maintenance, procurement, and R&D
* Promote data utilization in the fields and smart factory plans

* Formulation of ERP * Define requirements/ Design
introduction plan + Development [ Testing

* Build infrastructure for data analysis
Training for data scientists and promote data utilization
Improving business administration

* Standardization of operation, and thorough automation

* Design digital transformation training system and MMDX activity across the

entire Group
* Practice free and frank communication

Solidify the management base, including security and safety, data

150th Anniversary

FY2024 FY2025

Full-scale operation phase of MMDX
¥ Introduction of key systems (ERP)
¢ Acceleration of MMDX in the Group

*  Accelerate digital transformation to enhance safety and security,
and pr
+  Accelerate manufacturing excellence and new business
development by utilizing data and digital technologies

+  Implement on a non-group-wide basis first and then gradually
roll out to domestic and overseas companies in the Group

Build and utilize data infrastructure in the Group
Visualization of management information, automation and
sophistication of analysis

*  Realize speedy management based on data

* Standardize and improve efficiency of operations across the Group
and shift human resources to high value-added operations

+  Digital transformation talent development and strengthening of
digital transformation literacy
* Al group members autonomously accelerate digital

transformation
o+ MITSUBISHI MATERIALS

This page shows the current status and future of Digital Transformation strategy. Due to time constraints, | will

skip this part.



Creation of new products and businesses

Creation of new products and businesses -

Investment results through

2. Progress of Madlum-term
Management Strategy

<Group-wide Policy>

Optimization of Business Portfolio
» Comprehensive efforts to increase business competitiveness

= Manufacturing excellence, quality management and digital transformation strategies
» Creastion of new products and businesses
= RA&D and marketing strategy

“MMC Innovation Investment Limited Partnership”
MMC has established the "MMC Innovation Investment Limited Partnership" in order to develop medium- to long-term
technologies of the Group, create innovation through collaboration, and create new value. And MMC has invested in the
venture companies with material technologies that is new business candidate as follows.

October,
2019

May, 2020

June, 2020

September,

2020
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Elephantech Inc.

EneCoat Technologies
Co., Ltd.

CONNEXX SYSTEMS
Corporation

Nature Architects inc.

Elephantech has manufacturing technology for
electronic  circuit boards by additive
manufacturing using inkjet printing of metal
nano inks and electroless copper plating.

EneCoat Technologies is developing
Perovskite Solar Cells characterized by high
power generation efficiency, light weight, and
flexibility compared to conventional silicon-
based solar cells,

CONNEXX SYSTEMS has development and
manufacturing technologies for new storage
battery, high-power in-vehicle Lithium-ion
battery (LIB), and next-generation battery that
combine LIB and lead-acid battery.

Nature Architects has unique structure design
technologies such as giving strength only to
the necessary parts and adding the function of
absorbing vibration to hard parts.

MMC has started development of "copper nano ink”

with Elephantech as an evaluation partner. MMC will
aim to develop new copper products for circuit boards
and get opportunities of its supply.

In collaborate with EneCoat Technologies, MMC will
develop technologies that contribute to improving the
performance of Perovskite Solar Cells and the
peripheral materials etc. necessary for making them
lead-free, aiming to get opportunities to supply
materials when perovskite solar cells become
widespread.

MMC is developing technology for reusing and
recycling used in-vehicle LIB. In collabaration with
CONNEXX SYSTEMS, MMC will promote the reuse
business that is the reuse of collected used in-vehicle
LIB for stationary storage battery.

By combining MMC's knowledge of non-ferrous
metals and other material properties with Nalure
Architects’ design technology, MMC will promote
development of unique products with new added value
by additive manufacturing using our materials.
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The third point mentioned in the Group-wide Policy is related to “creation of new products and businesses.” As
a corporate venture capital, this page summarizes the investment results through the MMC Innovation
Investment Business Limited Liability Partnership.

To date, the Company has invested in four projects, including one from the year before last. To give you just a
few points, as you can see on the slide, the first one was the metal nano ink technology, which the Company
believes will be of a high potential value.

The second one is a perovskite solar cell-related venture that is drawing attention in the sense that it has
flexibility as so-called new solar cells material.

The third one is related to reuse and recycling of lithium-ion battery (LiB). Currently, the Company is directly
involved in recycling itself, in collaboration with other companies, but before that, there is the field of LiB
diagnosis and reuse. The Company is investing in a company that has strengths in that area.



Advanced Products Business (Copper & Copper Alloy, Electronic Materials &
Components)(1)

3. Efforis by
Business Segment

M) Advanced Products Business
CCyY (Copper & Copper Alloy, Electronic Materials & Components)
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Trends of Consolidated Earnings Ratio of Net Sales by Business Segment

600.0 20.0
Net
e
4219 150
400.0 3571 .
Ratio of Net
Ordinary
3753 Operating profit 10,0 Sales
7.1
6.1 p;"gt 23%
200.0 =
. 4.4 ' 5.0
2
2.8
0.0 : 0.0
20/3 21/3 F;—'rigst *FY2021 results (sales to outside customers)
Unit: billion yen Unit: billion yen

FY2022 Business Overview

# Copper & copper alloy
Although the situation surrounding the shortage of semiconductors for automobiles and the resurgence of COVID-19 remains uncertain, the
Company aims to capture renewed demands for automobile-related products.
Luvata Group expects a normalization of its automobile-related business, growth of its connecter business, and recovery of the MRI market.

4 Electronic materials & components
Expect steady demands for semiconductors-related products, as exemplified by 5G infrastructure, data centers, etc.
Expect a sales increase for electronics-related products and automobile-related products due to market recovery.
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Now, | will talk about the efforts in individual businesses.

First of all, regarding the Advanced Products, as you can see, the operating profit is expected to increase to
7.6 billion yen in FY2022 from 2.8 billion yen in FY2021. The Company has the Copper & copper alloy
business and the Electronic materials & components business, and about 70% of the growth will be likely to
attribute to the Copper & copper alloy business.

As stated in the overview at the bottom of the slide, although the Company has some concerns such as a
shortage of semiconductors for automobiles and the recent re-expansion of COVID-19, the Company believes
that the market is on a recovery trend.

The Luvata Group provides medical-related MRI materials/components in addition to products for
automobile-related industry. The company suffered a lot last fiscal year, but expecting a recovery this year.
Sales of the Electronic materials & components business are expected to continue to grow steadily from the
previous fiscal year.



Advanced Products Business (Copper & Copper Alloy, Electronic Materials &
Components) (2)

LE

3. Efforis by
Business Segment

Advanced Products Business
Y (Copper & Copper Alloy, Electronic Materials & Components)
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Long-term goals | Global First Supplier

Long- e Refine and combine core competencies (e.g., the development and manufacturing technology of oxygen-free
term copper base alloys, development of functional materials, welding technology, etc.), to create new products and
strategy businesses. ® Pursue winning patterns from a market perspective.

Medium-term Management Strategy
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*MA: Marketing Automation, SFA: Sales Force Automation, CRM: Client Relationship Management

Key strategies FY2021 results Plans for FY2022 and beyond
:ﬂﬁ;;f&:g"ﬁ‘ﬂ » Appointed key account managers - Activate MA, SFA, CRM operations, and visualize the activities
Business- it Pisthas « Introduced MA, SFA, CRM*, and by creating a dashboard of KPI performance trends.
ide i 3 romoted effective marketing and sales | - Analyze global demand by coordinating with the marketing
w SR M ane o gctivities ¢ departments in Europe
for information analysis. 2 :
+B lish t « Expansion of material supply capacity in Sakai plant started its
Restructure business and pr?at:l?c‘tsiogc:nac:efs:;n ir:ow?;g“rr?;gsu construction in FY2021, and will start operations in FY2023.
reinforce production and Sanbo plants, - Delaying long-term sales plan due to the impact of COVID-19,
tems of rolled and - Maintained the framework of the
Copper & ¢ . (Rolled Products)
copper alloy gﬁts:ﬁise: ﬁ;:‘:j;gg and :;:]?::::LE investment of approx. 30 Installation of new rolling machine in Wakamatsu, and slitter and
launch products based + Started mass-production of MSP® 5, (pgxclrrﬂgef:c;:rlgdm? fa
on product roadmaps. an alloy for vehicle-mounted small Process streamlining by introducing a new extruding machine.
connectors and for press fit. Considering to increase the production of lead-free brass sticks.
EDf;:II':;pS:-::;kgft ggjclucts  Reooteteiction oF thi:insulated Keat g:m;c:gduaom—mlated business remains robust due to strong
Electronic | oF next-generation ,dgiﬂf::é?j"t;?ggg’?::ﬁ;ﬁ';f’; of - Maintain and improve profitability by bullding a system to
materials & vehicles. products developed for automabile boost production capacity and improving productivity,
/’build a system to ik =xEV materials/components are expected to grow.
components | i crease the production PO . + Build partnerships with important customers by utilizing
p « Strengthened production system to
capacity of silicone- g &g development roadmaps.
processed goods. respond to customer demand. + Promote development and reinforce production systems.
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Under such circumstances, the long-term business goals have not changed at all. One of the common issues
for the businesses described on the slide is to further strengthen the foundation by involving DX. In the Copper
& copper alloy business, the Company will invest about 30.0 billion yen in six years and increase the capacity
by about 30%. There is no change from the basic policy. However, the demand environment is changing
slightly, and the Company considers that it is necessary to adjust the timing of the investment.

Therefore, as a plan on or after 2021, the Company begun the construction work to expand the material supply
capacity of the most upstream Sakai plant. The rolling and extrusion businesses of Wakamatsu Factory, which
is located downstream of it, will be under construction in sequence.

As for the Electronic materials & components business, as | will mention in the part of portfolio optimization
below, it is necessary to restructure the Insulated heat-dissipating parts business, and the Company is
preparing a system to do so. The semiconductor-related products mentioned here are called parts and
precision mounting materials for semiconductor manufacturing equipment, and these are the Company’s
strengths, and they are shown as a focus in the plan for 2021 and beyond.



Metalworking Solutions Business (1)

3. Efforts by
Business

@ Metalworking Solutions Business

Trends of Consolidated Earnings

180.0 20.0
Net
160.0 sales

140.0 W 119.3 133.1 15.0
120.0 erating Ordina
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Ratio of Net Sales by Business Segment

100.0 profit  profit 8.3 10.0 Ratio of Net
8.8 Sales

80.0 5.0 806

60.0

40;0 L /| : DG

20.0 i1 0.7

0.0 -5.0
Unit: billion yen  20/3 21/3 22/3 Unit: billion yen
Forecast *FY2021 results (sales to outside customers)

FY2022 Business Overview

4 Cemented carbide products

{By Region) Expect a recovery of sales to the same level as FY2020 before the impact of the spread of COVID-19, etc., mainly by
leveraging renewed demand in China

(By Industry) In the automobile industry, it is concerned that the speed of recovery will slow down due to production adjustments
made in preparation for semiconductor shortages. However, demand is expected to recover in response to
production increase plans of major manufacturers. In the medical industry, demand is expected to recover due to an
increase in regenerative treatment devices as surgical operations have resumed. In the aerospace industry, the
severe business environment is expected to continue due to a large drop in demand for commercial aircrafts
resulting from the decrease in passenger traffic, and a significant reduction in production. In molding industry, the
future of the market remains uncertain, although a recovery in the precision molding market and the resurgence of
domestic semiconductor manufacturing equipment manufacturers are expected.

17 = MITSUBISHI MATERIALS
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Now, | will talk about the Metalworking Solutions Business. As | mentioned earlier, since the Company
transferred the Sintered parts business, the Company will focus on the Cemented carbide products business.
As stated in the FY2022 business overview, in terms of regions, China is the first to recover demand, and
Europe, the United States, and Japan are gradually recovering recently.

By industry, the base for these recovery trends is the recovery of the automotive industry. But of course, it does
not mean that the Company does not have concerns mentioned earlier. In addition, the medical industries are
in a situation where the Company can expect an increase even though the scale is not so big. On the other
hand, aerospace industries are expected to remain in a difficult situation for some time.



Metalworking Solutions Business (2)

3. Efforts by
Business Segment

@ Metalworking Solutions Business
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Long-term business goals | Becoming the top 3 supplier in strategic markets

:0“9' ® Promote clean manufacturing ® Provide high-efficiency products by utilizing
r &
S‘ir;:egy advanced technology @ Develop advanced metal powder business
Medium-term Management Strategy
Key strategies FY2021 results Plans for FY2022 and beyond
Launch new products | Launched eight new products (although field . .
according to key tests with customers were delayed due to twhgﬁiir}f‘h&ggﬁmdum SCROCRG h0 SIofi
themes the impact of COVID-19). '
Expand advanced Started considering a technology alliance + Expand customer base of advanced metal
metal powder with Masan High-Tech Materials Corporation powder for vehicle-mounted secondary
business for the (MHT), in which the Company recently batteries.
rechargeable battery | acquired a 10% stake, for tungsten powder + Consider technology alliance with MHT
Cemented market production. Group/resource utilization.
crﬂ)‘iféfs + Raised recycling rate by expanding
P Eiisand Gt Achieved the recycling target of 35% by recovery and process volume of cemented
padi 2 9 expanding scrap recovery area and recycling carbide scraps.
reacing process resources. - Discuss joint operation of tungsten
recycling business with MHT Group.
s of renewsbile gﬂﬂ:ﬁ;ﬁd a survey of procurement Formulate specific methods to utilize
; renewable energy in domestic/overseas
energy Formulated a roadmap to reach a renewable locations
energy usage rate of 50% by 2030. ’
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The long-term goals remain unchanged. As stated as key strategies, regarding the expansion of the Advanced
metal powder business for the rechargeable battery market, it is about expansion of the tungsten powder
business, the Company would like to expand the scope of collaboration with Masan Hi-Tech Materials (MHT)
which the Company has newly invested in 2020.

As for the the expansion of recycling, the Company already has a recycling plant in Akita, Japan, and has
achieved the target of 35% in 2020. The Company’s plan is to expand it globally, other than Japan, and
continue to do so while considering collaboration with MHT.
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Business
e Metals Business lj‘
150th Anniversary
Trends of Consolidated Earnings Ratio of Net Sales by Business Segment
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FY2022 Business Overview

+ Copper mines

Dividends from the mining business is expected to decrease compared with FY2021 (during when it increased), due to the delay in
mine expansion construction work.

4+ Copper smelting

Strive to increase the collection and processing of E-scraps, and reducing various costs of E-scraps. Meanwhile, the purchasing
conditions of TC/RC has been deteriorating.

No large furnace repairs at Naoshima Smelter & Refinery and PT Smelting in Indonesia (implemented in FY2021).
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As for the Metals Business, as | mentioned at the beginning, the dividends from copper mine are slightly
affected by the timing difference in the mine expansion work.

For copper smelting, the purchasing condition of concentrates (TC/RC) are worsening. This basically depends
on the relationship between the supply of copper concentrate and the capacity of the smelter.



Metals Business (2)

3, Efforts by
Business Segment

e Metals Business

150th Anniversary

Long-term business goals | Becoming a leader in environmentally-friendly mining & smelting business

Long- Stable supply and circulation of copper and other non-ferrous metals
term @® Creation of a sustainable raw material portfolio consisting of clean copper
strategy concentrate and E-Scrap @ Promotion of recycling ® Combating climate change
Medium-term Management Strategy
Key strategies FY2021 results Plans for FY2022 and beyond
' = Completed the feasibility study in Zafranal mine, and : 4 ;
: : ; + Obtain EIA for Zafranal project, and finalize
?é[ezin ng to apply for its environment impact assessment EvEbent dactsion.
Secure clean » Completed the arrangement of project financing scheme for
copper Mantoverde mine. On February 12, 2021, signed the - Steady progress of the construction work
Mines concentrate by agreement of 30% share acquisition and officially participated for Mantoverde project.
investing in new in the project.
el = In order to strengthen the foundation of the mine investment | « Gradually expand operations while
business management in South America, established a gathering information and supporting
subsidiary in Chile to manage/operate mine investment smooth management of the Company's
business. mine investment business in South America.
= Promoted the establishment of recavery flow of valuable
Optimization of metals across production sites as planned by strengthening + Increase recavery rate of gold and silver,
valuable metal recovery of valuable metals through slime process. and increase production of by-products at
Smel @ material flow improvements at Naoshima Smelter & Refinery and recovering precious metal plants.
ting | tin at Hosokura Metal Mining Company, etc.
Reduce fossil = Promoted reduction of fossil fuel usage by using recycled + Understand the factors that constrain E-
fuels materials, e.g. E-Scrap, as fuel substitutes. Scrap input and aim for optimization.
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Under such circumstances, the Company’s long-term goal of pursuing an environmentally-friendly mining &
smelting business remains unchanged. First of all, in relation to mining investment, the basic strategy is to
invest in new mines and seek cleaner and less impure copper concentrates.

In the previous fiscal year, the Company decided to took a 30% stake in the Mantoverde mine in Chile. The
next place will be Peru, and the Zafranal mine project is in progress as described at the top of the slide.

At the same time, the Company recognizes that there is a growing momentum in Japan to re-evaluate the
smelting business itself in terms of recovering of precious metals and accepting recycled products.

In this context, this fiscal year, as in the previous fiscal year, the Company intends to continue to improve the
recovery efficiency of valuable metals for the entire group, including not only the Naoshima Smelter & Refinery
but also Hosokura Smelter, which smelts lead, and lkuno Smelter, which smelts tin.
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@ Cement Business
150th Anniversary
Trends of Consolidated Earnings Ratio of Net Sales by Business Segment
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300.0 30.0
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Unit: billion yen

FY2022 Business Overview

& Domestic

Domestic demand for cement is expected to be 39.0 million tons, approx. the same as the previous fiscal year. This is because
construction investment in the private sector is expected to remain weak due to the impact of COVID-19, although public demand
will remain steady.

¢ Overseas

The Cement Business expects approximately similar sales volume levels as the previous fiscal year. The ready-mixed concrete
business expects an increase in sales due to solid sales for large logistics related projects.

23 2 MITSUBISHI MATERIALS
S - -

Regarding the Cement Business. As you can see, sales fell sharply in the last fiscal year, and overall domestic
demand is expected to remain the same as the last fiscal year. However, overseas sales are expected to
increase a little. In the U.S., the Biden administration's aggressive investment in infrastructure, which has yet
to take shape, is also expected to pay off in time.



Cement Business (2)

3. Efforts by
Business Segment

@ Cement Business

150th Anniversary

Long-term business goals | Becoming a leader in the cement industry in Japan and abroad using

advanced environmental technologies
L " ® Stable supply of basic building materials for the construction of social infrastructure, disaster prevention
ong infrastructure, etc.
term @ Sophistication of waste treatment @ Responding to climate change by reducing CO2 emissions
strategy ® Construction of a resilient domestic business foundation through business restructuring and growth in
overseas markets

Medium-term Management Strategy

Key strategies FY2021 results

Optimization and

Plans for FY2022 and beyond

streamlining of production
system through restructuring
of domestic business

+ Signed the final agreement with Ube Industries, | -

Ltd. regarding the integration of cement
business, etc. on September 29, 2020

Continue preparation for business
integration in April 2022
Consider integration synergies

Strengthen Kyushu Plant

Installation of recycled oil receiving and
injection facilities

Strengthening of the capability of
waste plastic processing facilities
Enhancement of 4K burner efficiency

* RRM/AIm to obtain ready-mixed
concrete business (plants)

+ RRM/Aim to obtain aggregate business
{mines)

+ Plan to reduce maintenance costs and
increase safety by promoting DXxIT.

. Identify the
partners(acqusition/alliance), and
implement the market-entry
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Domestic *
Increase waste treatment + Expand coal ash processing capacity
volume, and reduce of CO2 Started installation of demonstration test
emissions facility for CO2 separation and capture

» Considered the acguisition of aggregate mines
in Southern California at Robertson’s Ready Mix,
Ltd. (RRM)

Developed software for the efficiency and
optimization of logistics system

Expand U.S. business
(Expand ready-mixed

concrete business) .
Overseas

Entering new markets to .
expand business areas

Discussed market-entry strategy and
conducted market research

Under such circumstances, the long-term business goals are as described in the slide. In Japan, the Company
will steadily proceed with preparations for the cement business integration with Ube Industries, Ltd., which was
mentioned in the business portfolio.

On the other hand, one of the issues facing the cement industry is that it emits a large amount of CO2. In
response to this, as announced in March 2020, the Company started the installation of a demonstration test
facility of methanation for CO2 separation and recovery, that is, a demonstration test facility that recovers CO2
and adds hydrogen to produce methane. The Company is steadily advancing by incorporating measures that
contribute to energy conservation in the Company’s plans for 2021 and beyond.

Overseas, the Company positions the ready-mix concrete business of Robertson’s Ready Mix as its core
business. The source of competitiveness here will be the acquisition of aggregate mines. The Company plans
to acquire new mining sites or expand the existing mines.



Environment & Energy Business (1)

3. Efforts by
Business Segment

/1) Environment & Energy Business

150th Anniversary
Trends of Consolidated Earnings Ratio of Net Sales by Business Segment
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FY2022 Business Overview

¢ Environmental recycling

In the home appliance recycling business, promote introduction of automated technology, incl. DX and manpower reduction. In the
car recycling business, continue to promote verification of LiB recycling system in Kita Kyushu, a government commissioned
business by the Ministry of the Environment. In the fly ash recycling business, promote expansion of collection volume and
optimization of processing at Kita Kyushu Ash Recycle Systems Co., Ltd. In the food waste biogasification business, increase
collection volume and promote early and stable plant operations at New Energy Fujimino Co., Ltd.

+ Renewable energy

Proceeded construction work of Komatagawa new hydroelectric power plant and Appi Geothermal Power Plant as planned, and
started full-scale excavation work at Appi Geothermal Power Plant construction. Established Hachimantai Green Energy Company
through the merger of Akita Power Company and Hachimantai Geothermal Energy Company in April 2021
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Now, | will talk about the Environment & Energy Business. Compared to FY2021, profits will decline this fiscal
year, but this will be a temporary drop, because the Company is making investment for the future. Thus, the
Company anticipates a recovery from next fiscal year onwards.

Regarding the environmental recycling, the Company is proceeding with the direction of increasing the number
of bases for home appliance recycling, and it will focus on how to treat incineration fly ash and food waste, and
how to efficiently convert food waste into electricity.

In addition, regarding the renewable energy, the Company is focusing on geothermal energy, and is currently
constructing the next geothermal power plant.



Environment & Energy Business (2)

3. Efforts by

Business Segment

/1) Environment & Energy Business

Long-term business goals | (Environmental recycling) Becoming a leader in resource-recycling systems

{Renewable energy) Becoming a leading company in geothermal development

Long-term @ Provision of a safe recycling system with thorough traceability, etc.
strategy ® Decarbonization through the expansion of the Renewable energy business
Medium-term Management Strategy
Key strategies FY2021 results Plans for FY2022 and beyond
N X = Develop automatic dismantling technology in home
Home appliance recycding + Introduced automatic picking robots in the - ’ : e
Promote automated dismantling, dismantling lines for washing machines and ifr::'f:f:ﬂ;:qd‘rg' and aim to apply picking robots to
and value-addition of recovered outdoor air-conditioner units. Verified :
- : : se the cloud comp systern (DX) in operation
materials technologies and put into practical use ;ang;ement systemug:-ltgn s‘;'ls;reju(ml zJe dati':
Accepted a commissioned business from the | © &Eglﬁizgﬁwhﬂg Byt Remonatation b
Demonstrate LiB recycling . ;‘gﬁg of E“:x’;?:[?;gﬁ':‘: szsogquB » Introduce devices for deterioration diagnosis, LiB
Environment ;eac;r;&:gg:g“:;momte solar coherent proper processing system iclr:sr;;grgztl;g thermal decompasition, and crush sorting
recycling Des}gril:d gg{x’:menﬁ for solar panel Conduct construction work to move *EJRS after
Lecyeing expansion, and conduct technical verification test
. }n the incinerjﬂljon fiy ash recycling business, further
Secure stable plant aperations of Improve facilities for stable plant operations, mcaealseatll"ecewing VDIUTEWHF:WS':, i
the fiy ash recvci_[ng busingss and and promote process optimization A ?ﬁ u_f:“f nin'.:;aas::‘e m;s‘;-la gﬂcaﬂnn %3 gn;p:r?ng s the
Em‘food waste biogasification + Started operations of New Energy Fujimino collection volume at NEFC, while promoting eareasly aend
usiness Co., Ltd. (NEFC) on September 4, 2020 stable operations, and considering the
commercialization of the second plant
+ Continued excavation of tunnels, etc., as = Construction for the tunnel at Komatagawa new
ﬁ:;:ﬁljms ;ﬁr:? t;algﬁ:\ra new planned in Komatagawa new hydroelectric hydroelectric power plant will have full line opened in
~ % power plant October 2021. Operations are expected to start in
Renewable Eonst:\;l'.tlo: SfAppt Geathermal Continued construction work to create entry December 2022.
energy Sﬁ?\:: D?r:] W Hiarmal sites paths and started excavation work of In the new gecthermal energy survey, acquire
5ww_,v aEhewW gmall hydropawer production well in Appi Geothermal Power licenses/permits, and progress Is expected through
b P Plant as planned excavation survey
27 *EIRS: East Japan Recycling Resources Co., Ltd. ‘.‘ MITSUB}SH' MATERIALS

| will explain what | have just mentioned in details. In home appliance recycling, the Company will reduce the
workload and improve efficiency by automation.

In LiB recycling, as | have just mentioned, since the flow is "diagnosis, reuse, and recycling," the Company will
proceed with a system-oriented approach.

As for the incineration fly ash processing, it is exactly as | mentioned earlier.
As for renewable energy, although geothermal energy is the main source, hydropower generation has been

re-evaluated. Although it cannot be a large hydroelectric power generation, the Company would like to renew
our efforts towards a small-scale one.



Status of business portfolio optimization

4. Revision for Medlum-term
Management Strategy

<Group-wide Policy>
2 R 2 % 2 » Optimization of Business Portiolio
Status of busl ness po rtfo I IO 0 ptl m I zatlc n » Comprehensive efforts to increase business competitiveness
=Manufacturing excallance, quality management and digital transformation strategies
» Craation of new products and businessas
=R&D and marketing strategy

[Characteristics of businesses that the company [Building business portfolio]
should take ownership of]
®Businesses that are consistent with the Group's vision and mission eProfitability and growth potential determine the business direction
®Businesses that are governable by the Group eProfitability is measured by ROIC (spread)
®Businesses that are capable of earning a leadership role in a specific #Growth potential is measured by EBITDA growth rate, etc.
region or the world
eBusinesses that can deliver stable returns over capital costs
on a medium- to long-term basis

A\ High growth potential but requires careful Maintain and grow a healthy profit with enhanced
High business decisions for the next step investments
®Copper & copper alloy
®Cemented carbide
eSemiconductor-related
®Next-generation electric vehicle materials and (Electronic materials & components business)
» components
K= (Electronic materials & components business) oMining & smelting
E = eEnvironmental recycling
o ‘E e®Polycrystalline silicon ®Ranewable energy
Oz (Electronic materials & components business)
eElectronic devices
(Electronic materials & components business) eCament
#Aluminum Business
L Improve profit structure while considering M&A Maintain and grow profitability through operational
o and business withdrawal efficiency and M&A
Low Profitability (ROIC) High

The Electronic materials & components business is a complex business entity comprised of multiple businesses. The company
positioned its entire business as a single unit in the original FY2023 Strategy.
At this time of review, the company subdivided the Electronic materials & components business from the point of ownership,
development recourses, relevance to the Company’s technology, profitability and growth potential, and clarified its positioning in
the business portfolio.

29 Going forward, the Company will manage each business depending on such positioning. 2 MITSUBISHI MATERIALS

From here on, | will talk about the revision of FY2023 Strategy.

Although basically unchanged from the original plan and strategy for FY2020 to FY2022, the main issue was
how to revise the plan in light of the fact that the situation has changed significantly from what the Company
had originally thought, mainly due to the impact of COVID-19 in the first year.

First, the optimization of business portfolio. In the announcement made in March last year, the Electronic
materials & components business was grouped together and positioned in the center of the portfolio matrix.
However, since the Electronic materials & components business is an aggregate of multiple businesses, the
Company believes that it is necessary to break it down into smaller segments, clarify where each of them is
positioned, and take appropriate measures.

Specifically, the Company has re-defined the semiconductors manufacturing equipment related business
mentioned earlier as the "Semiconductor-related business" and placed it in the upper right quadrant of the
matrix.

The "xEV materials / components" in the upper left quadrant include insulating heat-dissipation part or Solar
Heat-ray Shielding, and the Company recognizes the necessity to increase their profitability.

In the lower left quadrant, the Company has two businesses, "polycrystalline silicon" and "electronic devices."
For all of these businesses, the current situation requires significant improvement from the perspective of the
supply-demand relationship or the lower profit situation, so first, the Company will implement measures to
improve the profit structure.



Financial Plan:(Consolidated) Financial Goals

4. Revision for Medium-term
Management Strategy

Financial Plan: (Consolidated) Financial Goals

150th Anniversary

[Outlook for current and future business environment)

Although business performance has been suffering from the impact of COVID-19, with increasing vaccine
availability and acquisition of herd immunity, etc., it is gradually recovering. The Company has formulated
a revised financial plan assuming that the Advanced Products Business and the Metalworking Solutions
Business will recover to pre-COVID-19 performance levels by FY2023, while the Cement Business may
be impacted by accounting changes to the equity method and the Metals Business may be impacted by a
decreasing dividend income from mines. However, our forecast of FY2023 results will have significant
downward revisions from the original target, and that the timing for reaching the original FY2023 target
will be delayed later than FY2024.

(Unit: billion yen)

FY2023 ‘ FY2023 Increases
Original Target Revised Target &

(%1) (%1) decreases
ROIC (%) 6.0 4.0 =2.0
ROA (ordinary income to total assets) (%) 4.0 2.0 -2.0
ROE (%) 7.0 6.0 -1.0
Net sales 1,530 1,410 -120
Net sales (excluding metal) 650 600 -50
PL Operating profit 58 29 -29
Ordinary profit 75 38 -37
Total assets 2,040 1,820 -220
BS  Netinterest-bearing debt 510 360 -150
Shareholders’ equity 630 560 -70
Net D/E ratio (times) 1.0 or less 1.0 or less —

30 % Assuming transition to equity methed in cement business o« MITSUBISHI MATERIALS

- —————

This is the financial target. For the next year, FY2023, the Company has revised the targets based on the
current situation. On a profit basis, the Company expects to reach about half of the initial target by the end of
FY2023. In this context, the company is looking to significantly reduce its net interest-bearing debt through the
integration of the Cement Business and other measures.
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Financial Plan : (Consolidated) Financial Goals

150th Anniversary
(Unit: billion yen)

FY2020 FY2021 FY2023 Change rate
Result Result Target (1) from FY2020

ROIC (%) +0. 2pcints
ROA (ordinary income to total assets) (%) 2.6 ] 2.0 —0.6points 4y
ROE (%) -12.8 4.6 6.0
Net sales 1,5161  1,485.1  1,410.0 =755y | ey, fctnse Ruchition
o Net sales (excluding metal) 857.3 795.1 600.0 -30% 4 :zzr::‘:::‘”""s ;z
Operating profit 37.9 26.5 29.0 -23% 4y Exchange rate 2.0
Ordinary income 49.6 44.5 38.0 -23% 4y ;}n:p‘;::i:;::cn}:ar:;e i‘:'s
Total assets 1,904.0  2,0355  1,820.0 iy coomL et
BS Net interest-bearing debt 413.1 476.3 360.0 -13% W ;*::frs'“’“""g 1::
Shareholders’ equity 506.7 545,2 560.0 +11% P Total e
Net D/E ratio (times) 0.8 0.9 1.0 orless
E Exchange rate (yen/$) 109 106 110 .mﬂgm i
g Exchange rate (yen/€) 121 124 130 '::j::r;:; :'ID:’:::‘O:::CU"E)
2 Copper price (¢/Ib) 266 312 330 :+1.6 billion yen (Grdinary income}
1 Assuming transition to equity method in cement business
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This slide shows a little more detail, including the results for FY2020. From a broad perspective, the Company
expects the market environment in FY2023 to be about the same as in FY2020. The Company has set the
target by taking into account factors such as the conversion of the Cement Business into an equity method
affiliate and fluctuations in metal prices.

Some of figures are overlapped with previous page. But the Company is targeting ROE of about 6% while
increasing shareholders’ equity and taking various other measures.
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4. Revision for Medium-term
Management Strategy

Financial Plan : (Consolidated) Financial Indicators

® Focus on medium- to long-term profitability and growth potential
@ Profitability is measured by ROIC and growth potential by EBITDA, etc.,

for each business

® Complementary use of ROA in process-type businesses
® ROIC/ROE/ROA are used together as group-wide financial indicators

ROIC| 4.2% 4.0%
The whole MMC group ROA| 3.1% 2.0%
ROE| -2.0% 6.0%
<Main Businesses>
& 14, 3
Advanced Tt 3.8% 3.0% | EBITDA | ot | sution yen
2.5% 4.2% | EBITDA A 110
billion yen billion yen
28.1 22.0
yorims 8.3% 5.3% EBITDA bilionyen | billion yen
25.0% 12.9% ROA=1 8.9% 7.2%
1.4% 2.4% ROA 2.0% 2.8%
4.3% 2.6% ROA 5.6% 3.3%
ROIC = NOPAT/ invested capital

NOPAT

: (Ordinary profit + interest on funds) « (1-effective tax rate)

Profit before tax includes share of profit/loss of investments accounted
for using equity method and dividend income
Invested capital : Excludes amount equivalent to inventories that are risk-free because of price hedging

#1 Calcuiated by excluding the price of bullion
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Changes in ROIC of main businesses in FY2023 Strategy

Metals
Business

(FY2018-2020 Average)
25.0%

ROIC

Renewable

energy
g 4.3%

Copper
Bcopper — _  onic

alloy  mamwrish
1A% 15%

Invested capital
Envirenmental
recycling
1.4%

Metals

5%

Eloctranic |
Coppel  materiis
Bcopper am
adloy
L
T Invested capital
Environmental P
recycling
2.4%

4 MITSUBISHI MATERIALS

These are shown by segment. Please take a look at the graph on the right side of the slide. The 5% red line
indicates the current WACC of the Group. The top graph shows the average for FY2018-FY2020, and the
bottom shows the target for the end of FY2023. Originally, the Company had targeted “to reach the point
where many businesses would exceed 5 percent by the end of FY2023,” but due to a slowdown in the speed
of the overall improvement, the graph is expected to take the form as shown.
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Financial Plan: Numerical Target of (Consolidated) Financial Indicators

150th Anniversary

® During the period of FY2023 Strategy, the Company will solidify our efficiency and profitability,

which will be necessary pre-conditions for maintaining a solid growth trajectory.

® The Company aims to achieve the original FY2023 Strategy target promptly in or after FY2024.
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Here are the numbers. This shows an initial ROIC target and as a supplementary indicator, EBITDA for the
Advanced Products and the Metalworking Solutions Business which the Company calls “product-type”, and

Main Business

Advanced
Products
Business

Metalworking
Solutions
Business

Metals Business

Environment
& Energy
Business

FY2023
Original
Target

ROIC

FY2023
Revised
Target

EBITDA/ROA

FY2023
Original
Target

FY2023
Revised
Target

20.0 14.0
) 0
4.0% 3.0% billion yen billion yen
6.0% 42% | . 16.0 11.0
illion yen billion yen
7.0% 53% | . 39.0 22.0
illion yen billion yen
10.5% 12.9% 6.5% 7.2%
Environmental
Recycling 4.0% 2.4% 6.0% 2.8%
Renewabie 4.0% 2.6% 5.5% 3.3%
energy 2 b ' 2
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ROA for the Metals Business and below. This is the current status of the revision of the target value.
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Financial Plan : Measures to Improve Financial Indicators
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m Short-term improvement measures Medium- to long-term improvement measures

+ Strengthen customer connections through DX

+ Improve productivity through DX
+ Further sales expansion of in-vehicle related products

CO{}HEI’ & + Sales expansion of in-vehicle related products {to respond to demand + Sales expansion of products for terminals and connectors to capture the
recovery) increasing demand for data usage
copper alloy - Improve m[ds and reduce nm-prﬂahle inventory - Sales expansion of products in preparation for tighter lead regulations (EcoBrass)
> 58 DV It activities DL CC monitaring + Establish overseas supply system through cooperation with Luvata Group
+ Increase production of power semiconductors-related products
o - Strengthen customer connections through DX -
Electronic - Sales expansion of vehicle-mounted, electronics related products in 'Ismlpmw p’““!“ﬁ"’;b’ through DX i
materials &  order to respond to demand recovery AIEE Sxpanann 0 SeMEDIHUCDE Thiated PRSI .
+ Business development based on the positions of business portfolio
components + Reduce inventory of non-profitable products, reduce LT (reduce work in

Metalworking

Drocess)

+ Improve customer connections, productivity, and guality levels through
DX

+ Reconstruction of production systems to flexibly respond to demand
changes

+ Advancement of customer connections and solutions through DX (increase sales)
+ Expand production and sales functions (inc. M&A)
+ Expand the Advanced metal powder business

Solutions - Global expansion of cemented carbide tools recyding process (recovery » Strategic investment In growing markets
to renewal + Manage demand-suy| through DX {reduce work in process)
+ St ine glob and I
» Increase production volume (improve utilization rate of smelters) » Promote utilization of recycling data through DX
+ Increase margin revenue, reduce fuel costs (improve process rate of E- + Increase production volume (improve utilization of smelters)
Metals Scrap) - Increase margin revenue, reduce fuel costs (improve process rate of E-Scrap)

Environment

+ Expand retail sa!es of precmus metals

lheir operation

+ Increase the processing volume of disposed home appliances and other
recyclable materials
- Secure stable plant operations in the fly ash recycling business and the

+ Have a beneficial effect from invested mines (increase share of profits of
investments accounted for using equity methods, and loan collections)
- Recovery of TC/RC

+ Improve productivity through DX, and promate the utilization of recycling data
+ Establish traceable recycling systems
+ Construct new high-efficient recycling processing plants, and expand the number

I'EC\;'C"T'I food waste biogas power generation business
9 + Advance automation, improve productivity through DX, and add value °f gllla:nlie M&A (car ling)
to recovered products 4 na
+ Secure stable plant operations and discuss expansion of renewable
Renewable energy business + Expand the number of bases of the Renewable energy business
{New geothermal energy power generation, new small hydropower + Increase the number of power generation bases (development, construction, and
energy generation) operations focusing on investment return)
» Improve unit sales price (adding environmental value)
Underlined items are the measures to reduce invested capital
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The Company has revised the financial indicators downward, and it shows what kind of improvement
measures will be taken in the short term or medium- to long-term. Since it is very detailed, | will skip the
explanation for each item.

Broadly speaking, the Company’s main goal is to maximize the effects of DX, which the Company is currently
promoting, and to organize the Company’s assets while keeping ROIC in mind.
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Financial Plan : Review of resource allocation

150th Anniversary

Investment Policy Cash out (Unit: billion yen)

. 4 - Increases
Oéumrlljlf:twe cash flows from FY2021 to 2023 (Consolidated) Original Plan Revised Plan & decraagos
dasi in it: billi
(Unrtm?::ha:sven} Inve;:g:ftrrq: far 190 195 5
Original Plan Revised Plan & dacieaca Investing | Investment for
Operating CF 280 240 -40 @~ [weeciie 179 100 ki
Others 60 145+t 85 Subtotal 360 355 -5
Total 340 385 45 Financing :
d = y

#1 Business restructuring and sales of strategic holdings CF il 46 42 4
Total 406 397 -9

# 2 Dividends paid, share buybacks,
—— A and cash dividends paid to non-controlling shareholders
+ Cumulative investment plan from FY2021 to 2023 (Consolidated)

(Unit: billion yen)
C T wovance roducs.| weaworng Sonins - et | Coment | envronmentaevergy | owers |
107 74 30 LY 52

Original plan 82
Revised Plan 78 81 93 47 i8 38
Increaszes and

decreases -4 -26 19 17 3 -14

Decrease of investment Decrease of investment Increasing investment Increasing investment Increasing growth Decreasing capital

Bmar:g;?;” of  far growth for growth to mines in business integration  investment for household  expenditure in the
: appliances and renewable  Aluminum business
increases and Increasing MBA Increasing Investrment eheray

In environmental
measures (US)
While operating CF is expected to decrease due to the impact from COVID-19, the Company will restrain growth investment during the FY2023
Strategy period in businesses where demand expansion will be slower than expected, and aggressively invest in mines and M&A that are expected
to generate high profits due to copper price hike. In addition, the Company will ensure it invests in renewals to minimize opportunity cost due to
problemns with aging facilities and thereby securing a foundation for profitability and leading to future growth.
of dividends initially planned during the period of FY2023 Strategy.

Sharehulder ® The Company will set the minimum annual dividend amount for the period of FY2023 Strategy at 50 yen per share
return policy
_ Original Plan Revised Plan

® By accelerating the sale of assets, among others, and making expeditious allocations of funds including share buybacks
3t Dividends 80yen./share 50yen./share

decreases

and additional dividends, the Company aims to return profits to its shareholders at the same level as the total amount

#« MITSUBISHI MATERIALS

This is the review of resource allocation.

The upper part of the slide is the investment policy. Regarding the cash-inflow situation, | regret to say that the
Company had to revise operating cash flows forecast downward. On the other hand, the significant increase in
others areas is due to the prospect of temporary cash inflows such as business restructuring and sales of
strategic holdings.

In terms of cash outflows, the Company has not made any major changes except for a change in the contents
of investment for growth. In addition, investment in maintenance and upgrading is not significantly reduced, as
loosening it here could lead to trouble with aging facilities. The outlook for dividends, etc. is determined in
relation to the shareholder return policy.

The investment plan for each business sector is shown in the middle of the slide. There are some businesses
that their plans have changed significantly after the review. The investment amount for the Metalworking
Solutions Business and the Advanced Products is reduced because the timing of some growth investments
has been pushed back. In the Metals Business, mining investment has been brought forward, partly due to the
fact that copper prices have remained high. This is the overview.

The bottom of the slide shows the Company’s shareholder return policy. As | explained in the cash flow
section, given that cash flows from operations will be lower than initially expected, the Company would like to
temporarily set a minimum annual cash dividend of 50 yen as it is the level that we can maintain dividend
stably.

On the other hand, as the Company expects temporary cash inflows from the sale of assets, etc., the
Company will flexibly return the equivalent portion to shareholders through share buybacks or additional
dividends.



In terms of the total amount of shareholder returns during the period of FY2023 Strategy, the Company aims
for the equivalent of three years of the originally projected 80 yen per share.

Business Strategy: Review of Goals for Contributing to a Sustainable Society
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Business Strategy : Review of Goals for Contributing to a Sustainable Society

150th Anniversary

The Company have revised the following three goals based on the outlook of the
current and near future business environment

Contribution Goals | Original Goals | Revised Goals

Sales volume of copper FY2023 FY2023 - Change in the market trends
materials for new hybrid 1.000t 1.200t (Reflection on sales status of new
and electric vehicles 4 Ssa—— products)
Net sales of next- _
generation vehicles and FYa02s Fr2025 | S e e raeriaicn of messures
environmentally friendly ~ 20.3 billion yen 5.6 billion yen rd Nsnsc of product chinnages)
products
- Change in the definition of the
generation volume of each business
(power generation and geothermal
Annual total power FY2026 FY2031 steam supply) multiplied by the
generation of renewable 550GWh 533GWh Company's ownership share
ener e
2 - Change in the target fiscal year to
FY2031, which is also the target
year of GHG reduction.
36 4 MITSUBISHI MATERIALS

The Company has changed a part of the contribution goals in light of the current situation.
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Business Strategy : Contribution Goals for a Sustainable Society

150th Anniversary
' Sales volume of copper D Sales volume of materials for Ratio of recycled tungsten
E® materials for new o) :::Itrg::;r::;m :::ﬂf: and as rawtmateri:! ‘:n -
HV/EV ohichs cemented carbide tools
1.2 times or more 1.3 times or more Up 25%
FY2020 Result FY2023 target FY2020 Result*1 FY2023 target FY2020 Result FY2023 target
989t 1,200t 4.2vilionyen = 5.0 billion yen 28% 35%
E-Scrap processing Waste and by-products ' Annual processing volume
ca : processing volume @ﬂ of home appliance recycling
pacity
in cement production
Up 25% Up 15% Up 27%
FY2031 target
FY2020 FY2031 target FY2020 Result il FY2020 Result FY2023 target

160,000t |~ 200,000t | |3-miliontons @S miontons | | 5 g i 36 inon units

(FY2020 production volume basis)|

Annual total power [
|4}% ) generated by renewable .

energy Greenhouse Gas (GHG) Reduction Target
® Target setting for becoming a carbon neutral company by FY2051
Up 229% ® Aiming to reduce GHG emissions by 17% or more by FY2031 for the entire Group

(compared with FY2014)
@ Striving for at least 30% reduction in the Advanced Products and the Metalworking
Solutions Businesses, where energy-derived emissions predominate

FY2020 Result FY2031 target

437GWh 533GWh L

#1 Reviewed definition of the applicable automotive device products
#2 Revised definition of the generation volume of each business (power generation and geothermal steam supply)
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This is also based on the current situation. As seen at the bottom right of the slide, as it was mentioned at the
ESG briefing in March 2021, the Company is aiming to achieve carbon neutrality by 2050, and in order to
reach this goal, the Company set a target to reduce 17% or more carbon emissions by 2030.



ESG Effort (Topics for FY2021)

5. ESG

ESG Effort (Topics for FY2021)

150th Anniversary

Environment
~Response to climate change
*Setting the targets of Greenhouse Gas (GHG) emission reduction
(The Company aims to be carbon-neutral by FY2051 and reduce carbon emissions by 17% or more by FY2031)
+ Setting targets for the percentage of renewable energy used and for power generation
(At least 20% increase in usage compared with FY2031 and power generation target of 533GWh)
* Disclosure of the results of scenario analysis
+CCU* Starting Carbon Capture Utilization (synthesis of methanol, etc) technological development verification test
*PPA* Beginning operation of solar power energy generation facilities using power purchase agreement model
(promote electric power procurement from renewable energy)
*Participation in “Challenge Zero” of Japan Business Federation (Keidanren)
~Expansion of renewable energy business
«Started new small hydropower survey and exploration in addition to survey of new geothermal sites
#Pursuing a recycling-based business model
«Starting the operation of a food waste biogas power-generation plan
*Investment to Masan High-Tech Materials Corporation
{starting discussion about collaboration on expansion of tungsten recycling)
»Effort to reduce environmental load
*Developed “GloBrass” which is the next-generation lead-free cutting brass

Social
*Creation of new labor environment resulting from COVID-19 crisis
{Positioning and optimization of the head office as the communication hub)
+ Offering “CLEANBRIGHT™", which is a discoloration-resistant copper alloy with bacteria-resistant and virus-resistant properties (ballpoint pens and
mechanical pencils)
Governance

*Strengthening group governance system

*Increase the ratio of external directors from six ameng 11 during FY2020 to six among ten during FY2021

*Review of executive remuneration system

*Reducing strategic holdings of stocks (the total sales proceeds during FY2021 were approximately 62.4 billion yen, equivalent to approximately
54% of amount recorded on the balance sheet as of the previous fiscal year end)

*CCU : Carbon Capture and Utilization
39 *PPA : Power Purchase Agreement )‘M[TSUBjSH| MATERIALS
—— e —

This is about ESG initiatives. It will be similar to what | explained last time, and due to the time constraints, |
will skip this part.
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Greenhouse Gas (GHG) Emissions Reduction Target
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150th Anniversary

B Reduce GHG emissions of the MMC Group by 17% or more by FY2031 (compared to FY2014)

B Reduce emissions by 30% or more in the Advanced Products and the Metalworking Solutions Business,
whose energy emissions are the most significant

B Use renewable energy sources for over 20% of the Group's total electricity consumption by FY2031.

B Aim to become carbon-neutral company by the end of FY2051

BAU
~

17% or more reduction *1~ "~

Reduction Targets for in-house

Companies (FY2031):

Proace | 32%
Metalworking

Solutions 33%

| Business
1| s | 21%
: Business | 15%
" Others 20%

(FY) 2014 2021 2031 Target

%1 Scope1+Scope2

32 Transition to a production process that utilizes hydrogen/electric energy

+Scopet : Direct GHG emissions by business operators

40 +Scope? ! Indirect emissions resulting from the use of electricity, heat, and steam supplied by other companies

-Technological
improvements

*Energy saving

-Renewable electricity

*Low-carbon
production
technological
development*2

+CCUS, etc.

2051 Goal

Achieve carbon neutrality

#« MITSUBISHI MATERIALS

You may have the impression that the reduction of 17% or more until FY2031 is quite small, but please refer to
the reduction target by business division in the center of the slide. Among the Advanced Products, the
Metalworking Solutions Business, the Metals Business, the Cement Business and the Other Businesses, the
Company is aiming for 30% or more reduction in the Advanced Products and the Metalworking Solutions

Business by actively using renewable energy.

On the other hand, the Cement Business is energy-intensive and raw material-intensives, so the reduction
target rate is set at 15%. These results in a target of “17% or higher.”



Overall Picture of Circular Business
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Overall Picture of Circular Business
150th Anniversary
i i Collection of products including Increasing waste volume
Ma‘l oF types of dlsposable waste the Company’s own products in the future
{ = ASR: Automative shredder reaidue; LIB: Lithium-ion batteny; W Tungsten)
Incinerated ash, . Cutting Aluminum Fluorine Home Solar
sewage siudge, scﬂpr;::::cmp ASR E-Scrap tools beverage compou applia LiB power
carbon ash, etc. (w) cans nd(F)(F) nees panels
I i I 1
Raw material  Substilute for I I
substitution heat energy 1 ]
i I i
* v v v v ¥
Cement plants = Metal Recycle factories/production sites
Recovery of valuable metals
raw materials r
Commercialization of cement products Re-use as raw materials Re-use as raw materials for own products
Approach to urban waste disposal
[ 1 B
N Fj . 2 Current . |ncineration: approx. 80%; Final disposal: 4 million tons
< i - -".i;_ o=t status - Incineration residue in final dispesal: 3.05 million tons
Urban wasle s i Inclnaraﬂ_‘m residue Main ash and fly ash in final disposal: approx, 70%
40 million tons e (Main ash) (Main ash:2.18 million tons; Fly ash: 0.70 million tons)
+Bumable waste dbhelie e i) | Soot dust (Fly ash)
- Biodegradable wasts
-Recyclable waste etc. “"‘—‘-’g! '
L
o

(Turn into energy)

—
Sorting and utilization [
of food waste Biogasification*1 |

Incinerator ash wash-
cleaning process 2 —_—
— Cement recyclin (Future)

2 e Systems Co., Ltd.

*1_Mew Energy Fujimino Co., Ltd.

In September 2020. Started [ 2 s | Residue
operations of the electric B R‘L. L el

power plant specialized in 3

o
food waste biogasification. '% “aady
41 Process capacity: 40tday L i< ]

This slide summarizes the circular business. In the upper box, the pink box shows the main wastes that the
Company handles, including those from other industries and the Company’s own.

Use as raw material
e mee—ce =

The light blue box in the middle shows where the Company processes within the Company’s sites, such as the
cement plants, copper smelting, or recycling factories, including home appliance recycling.

Below is a diagram of what the final product will look like. Various measures can be taken such as those that
become cement products, those that are taken out as raw materials and reused, or those that are used as raw
materials for the Company’s own products.

The bottom half of the slide is about the approach to urban waste. The Company believes that the problem of
urban waste is a big issue in the future and in the long term, since incineration is currently the main treatment
method, and it shows what kind of contribution measures the Company can take.

Broadly speaking, one is to recycle incineration ash, which is used as a secondary raw material for cement
after a certain treatment.

Regarding the food waste, it can be used as an energy source by biogasification, and the residue can be used
as a raw material at the cement plant, so the Group can avoid producing secondary waste.
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Recycling Business Operated by the Group

150th Anniversary
@ Recycling of tungsten (Metalworking Solutions Business)
B Target (FY2023)
Ratio of recycled tungsten included in raw materials: 35% (FY2020 result: 28.3%)
B [nitiatives
= ltis imperative to increase the recycling ratio in order to secure the steady procurement of
tungsten. Promote recycling by converting used cemented carbide tools into raw materials
* Investments in Masan High-Tech Materials (Vietnam), discussed collaboration in recycling
business
B Process to convert recycled tungsten into raw materials
E Y ’
: £/
; Scraps of used
Tungsten Cez'gﬁatiﬁg :fgf:?;égols cemented carbide
_ tools
Tungsten carbide powder Intermediate powder
a2 #« MITSUBISHI MATERIALS

This slide shows the recycling of tungsten.
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@ Recycling of E-Scrap (Metals Business)

W Target (FY2031)

Processing capacity of E-Scrap: 200,000 tons/year
(FY2020 actual processing capacity: 160,000 tons/year)

B |nitiatives

Collect E-scrap, such as electric boards and connecters collected from discarded home
appliances, from around the world. (FY2020 result: collection from 47 countries)

The Group’s smelters efficiently recycle valuable metals such as copper, gold, silver,
platinum, palladium, lead, tin, etc., included in the E-scrap (material grid).

43

The Company’s share of E-Scrap processing
North

Europe 2
Asia 0
Japan
The Company s
Company s 51 by,

shara

E-Scrap
(Electronic

Cornpanss companys = Global production volume
substrate)

32:‘ share 770,000 tons/year
45% B The Company's process volume
¥The size of circle represents volume 130,000 tonsiyear (Share17%)
#The Company's estimate based on FY2020 results
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This slide shows the recycling of E-Scrap. Please take a look at this page for reference.

That is al

| from me today. Thank you for listening.



Q&A : Investment risk in copper mining business

Q : There is a movement of resource nationalism in Chile and Peru, and | have the impression that it will be a
certain risk on investment in copper mines. Also, there is a risk that profitability will decline as progressive
taxation and nationalization progresses, including at Antofagasta’s Los Pelambres copper mine. Within the
Company, what kind of discussions are being made in terms of risk management?

A : The Company is fully aware that the local government have announced various policies. The other day, |
had a video call with the CEO of a Chilean investee, and | believe that they are resource-rich countries, things
will ultimately be decided from the perspective of "national interests." In both Chile and Peru, there will
naturally be conflicts between the government and the copper industry, but the Company believes that they will
reach an agreement at some point. Such movements are beyond our reach, but the Company believes that
the only way to tackle them is to improve communication with our investees.

I mentioned that we will proceed with investment in copper mines, but we will make our final decision based on
such circumstances. This is the reason why the Company upgraded our Chilean office as a legal personality in
the previous fiscal year and put in place a system that allows us to move flexibly.

Q : | heard that there is lots of opposition from the counterparties and within Chile, and that the consensus is
that it will not go that radical direction. Does the Company have information over the situation of other
companies such as CODELCOQO?

A: The Company cannot comment on other companies, but of course, from the standpoint of industry, it will not
be easy to accept what the government has put forth.

Q&A : Earnings forecast

Q: The Company has revised the earnings forecast downward this time, and it looks lackluster compared with
the earnings level of a while ago. Although it would be difficult to make comparisons because of the change in
the segments, are they because of factors such as an increase in the upfront investment burden in the
Cemented carbide products business and the Copper & copper alloy business? Please explain whether the
Company is at a turning point or being conservative because of the external environment.

A: The forecast for the Copper & copper alloy business incorporates some concerns such as production
cutbacks due to the shortage of semiconductors in the automotive industry and the lack of visibility regarding
when the COVID-19 will subside. The Company is expecting about 30.0 billion yen of the capital expenditure
for increasing production of this business over the next six years. At the same time, there will be a burden of
capital expenditure in facilities that are fairly old.

The Cemented carbide products business and the Metalworking Solutions Business fell sharply in the previous
fiscal year, and we had to curtail our investments and postponed the timing of investments accordingly, but
now that we are on a rapid recovery trend, we need to take a close look at whether our response is sufficient.

Q: Is it correct to say that you took a cautious look at the market as a whole, rather than saying that
competitive environmental factors are making it difficult to generate profits?

A: Please understand that there are no special factors but that the Company’s view of the market and internal
operational management have led to this forecast.



Q&A : Operating profit target for FY2023

Q: The operating profit is expected to be 29.0 billion yen for FY2023, assuming similar business environment
as in FY2020, when the operating profit was about 25.7 billion yen excluding the Cement Business.
Considering the improvement of profitability in the Aluminum business and the transfer of the Sintered parts
business, | got the impression that FY2023 won't see much growth. How did you arrive at that forecast?

A: The Cement Business will be converted to an equity-method affiliate from FY2023, so it will not be included
in operating profit, and that accounts for over 10.0 billion yen. The operating profit for FY2020 was 37.9 billion
yen. You can assume that operating profit for other businesses as being on a par with FY2020. Ordinary
income will be affected by transactions of the Cement Business and other non-operating factors, but operating
income will not be affected by these factors.

Q&A : Press reports on PTS

Q: We got various information such as expansion plans and investment amounts from PTS partners. What
kind of policy does the Company have for this?

A: The Company is aware of the various reports, but what we do in just continue the operation properly as
before. Until now, operations were unstable due to troubles, etc., but now the operations are stable, and the
Company will continue to operate PTS properly.

Q&A : FY2023 profit level

Q: In FY2020, the Aluminum business recorded a loss of 3.0 billion yen, and the Sintered parts business also
reported a loss. If you assume that you will be withdrawing from the Aluminum business, | believe you will be
able to generate more profit, but will the profit level of existing businesses decline to that extent?

A: The Sintered parts business is the one excluded from the scope of FY2023 plan. Other than that, the
Company has not made a decision yet, so it's difficult to incorporate it. The results of the Medium-term
Management Strategy, which has been underway for one year, form the basis for the current forecast.

Q&A : Discussion at the Board of Directors regarding the review of the
Medium-term Management Strategy

Q: Please tell us what kind of discussions did the Board of Directors’ meeting have regarding the review of the
Medium-term Management Strategy. In particular, what were some of the points raised, including by outside
directors, regarding lowering the minimum dividend and profit forecast at this time?

A: Regarding the shareholder returns, directors have raised opinions from a various standpoint. Opinions
ranged from, "We should not lower the dividend from 80 yen per share" to "We should make it a more realistic
figure based on the profit level during the Medium-term Management Strategy.” However, this time, we have
decided to lower the cash dividend to 50 yen per share.

On the other hand, we understand that since one-time income is expected, returning to shareholder by way of
share buybacks or additional dividends based on one-time cash inflow other than cash dividends based on
operating cash flow are also appropriate.

Q: Will there be no additional share buybacks or additional dividends if the one-time income or cash inflows
are not expected?



A: At this point, the Company is aiming for the same level of dividend as the initial forecasted total dividend,
assuming that a certain amount of cash inflow is expected. It is difficult to answer the hypothetical question,
"What would be the case without it?," please understand that the management is confident that we will have
the one-time cash inflow, which is the reason for this revised shareholder return policy.

Q&A : Self-help efforts against the impact of COVID-19

Q: The Company reviewed the Medium-term Management Strategy to reflect the influence of COVID-19, but
what kind of self-help efforts did the Company make?

A: In the earnings announcement for the first quarter of last fiscal year, the Company announced the measures
to improve profitability. We have voluntarily returned remuneration, including that of the management team,
reduced personnel costs to a certain extent, drastically reduced expenses, and revised the capital expenditure
plan, although only partially as a result. In addition, as a fiscal policy, the Company took various measures
such as maintaining a large amount of cash on hand and raising funds through the hybrid loans.

The net income, or the bottom line of 24.4 billion yen for the last fiscal year is the result of the contribution of
these efforts.

Q&A : Business-specific investment plan for the Medium-term Management
Strategy reviewed this time

Q: | understand that the investment cash flow has not changed much from the previous forecast, and although
the Copper & copper alloy business will spend about 30.0 billion yen over six years, there will be a delay. If
there are any other changes due to changes in the business structure over the medium to long term, please
explain them by segment.

A: Regarding the investment plan for each business, the Advanced Products will use about 30.0 billion yen
over six years, and the overall investment plan remains the same. However, we adjust the timing of start-up
construction work based on conversations with customers. Investment at the Sakai Plant, which produces
copper molds upstream, has started, and the Company is also moving forward with the plans for start-up
construction work on downstream the Rolling and extrusion business.

In the Metalworking Solutions Business, both in Japan and overseas, has been negatively affected by the
postponement of the start-up work which clearly expected to improve production due to the impact of
COVID-19. In addition, the increase in M&A, such as investment in Masan High-Tech Corporation, has had a
positive and negative impact.

In the Metals Business, we will continue to invest in smelting as planned, but the amount of mine investment
reflects the fact that we may be at a stage where we reconsider our involvement in mining projects that are in
progress to some extent.

The Cement Business will require investment to build a system for integration.

Q&A : Time frame for measures to improve profit structural for the target
businesses

Q: With regards to the optimization of the business portfolio, polycrystalline silicon and electronic devices in
the Electronic materials & components business and the Aluminum business are positioned as businesses that
have low growth potential and profitability (ROIC). Until when do you plan to improve the profit structure? Also,
I understand that the Company is considering withdrawing from the business, but please explain the timeline of
profit improvement measures for these struggling businesses.



A: It is difficult to tell you an exact timeline, but the management team is basically looking to move forward
during the Medium-term Management Strategy. The timeframe will be determined in relation to future market
trends and the progress of profit structural reforms within the Company.

Q&A : Consistency between the Medium-term Management Strategy’s review
and strategy

Q: The Company is reviewing the business in line with the portfolio strategy, but | don't understand if it is
consistent. For example, looking at the graph on page 32, the ROIC for the Copper & copper alloy business is
in the range of 3 to 4%, both as a historical average and as a target for the end of FY2023. Will the ROIC
target be achieved with a portfolio that includes considering of large-scale investments?

The Metals Business, although it depends on market conditions, but the graph shows that the ROIC for
cemented carbide tools exceeds 5%. On the other hand, in the situation where the Company is curtailing
investment due to the business environment, it is difficult to see whether the portfolio reorganization is
consistent with the direction in which the Company wants to take in the future.

If you set the time frame to 2022, | have the impression that the phrase "this is the direction we want to take in
the medium to long term" becomes an excuse. Could you explain your thoughts on what you are committed
to?

A: This is only a review for the three-year period in the FY2023 Strategy, and the Company recognizes that it is
necessary to show when we can reach the initial targeted goal through FY2023 in case we cannot achieve
until the end of FY2023. We have been discussing such matters internally. But to be honest, we are not
confident to mention the timing at this point.

Our Medium-term Management Strategy has always come in three-year units, but | will explain it when we can
have clearer visibility for the next Medium-term Management Strategy or next fiscal year.

Q&A : Consistency between CO2 reduction and investment for growth

Q: It is not clear to me whether the CO2 reduction efforts, for example, the reduction targets for each in-house
company are consistent with the capacity enhancement plan. | understand that it is not easy to reduce CO2
emissions while increasing production, but how can we interpret the link between carbon neutral strategies and
investment in increased production for growth strategies?

A: For example, in the Copper & copper alloy business, we are setting the reduction targets based on the
capacity expansion. It is difficult to determine the outlook for demand in the Metalworking Solutions Business,
but we basically believe that “what increases will increase (if there is demand).”

In both the Advanced Products and the Metalworking Solutions Business, the first key point is to increase the
utilization rate of renewable energy. Although it depends on what the renewable energy market will be like, |
believe we can make progress in reducing emissions to a certain degree.

Energy saving is along the line of our efforts so far until at least 2030, and the reduction plan incorporates what
can be seen to some extent at this point.



